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MISSION, VISION AND VALUES 
(updated fall, 2019) 

 
The Annual Report serves as a historical record of Chamber Music Columbus’ accomplishments 
and its state.  Such reports are published after each season for the benefit of the membership and 
other interested parties.  Most of the Board’s work is carried out by its committees, thus the 
committees’ reports constitute the major portion of the Board’s Annual Report.  These are 
provided in the following pages. 
 
MISSION STATEMENT 
The mission of Chamber Music Columbus is to enrich the collective cultural life of central Ohio 
through the love and celebration of chamber music. We fulfill this mission by inspiring the 
community through the presentation of renowned chamber music ensembles from around the 
world, and by engaging the community through educational programming that enriches chamber 
music as an art form. 
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VISION STATEMENT 
Our dynamic Columbus region enjoys a thriving and diverse cultural scene. We envision being 
full partners in ensuring that chamber music remains and grows as a highly visible and important 
part of our region’s many cultural offerings. 
 
VALUE STATEMENTS 
Shaping community appreciation and support through the love, celebration and presentation of 
chamber music. 
 
Values Statement 
The Spirit of Columbus - We present the world’s finest chamber music ensembles to Columbus 
audiences in a world-class setting, sustaining Columbus as a favored destination for artists as 
well as music lovers. 
 
Impact through Collaboration - We seek to collaborate with other local and regional arts 
organizations for the benefit of all and to have a greater impact on the community than we can 
individually. 
 
Accountability - We are managed by an all-volunteer, working Board of Trustees that is 
accountable under our bylaws to our members and supporters. The Board is assisted in achieving 
its goals with a paid and skilled Administrative Coordinator. 
 
Inspiration through Engagement - We seek to grow the audience for chamber music by attracting 
and educating the public and by providing musically promising young persons unique mentoring 
opportunities with great chamber music artists from around the world. 
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BOARD OF TRUSTEES 
 
  Katherine Borst Jones (President) 
  Charles Warner (Vice President) 
  Rosemary Ebner Pomeroy (Secretary) 
  Steve Helmick (Treasurer) 
  Carol Collier 
  Cheryl Dring 
  Taylor Hallowell 
  David Hedgecoth 
  Justin Johnston 
  Logan Kelly 

Edmund King      
  Mark Krausz 
  Cora Kuvenhoven 
  Deborah Price 
  P. Bailey Sorton (resigned 3/20) 
  Bradley Walsh (resigned 3/20) 
  Jay Weitz 
 
Support: Matthew Schott, grants 
  Carolyn Leick and Lillian Webb, after concert parties 
 
Administrative Coordinator:  Alexa Demyan 
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FUNCTIONS OF BOARD COMMITTEES 

 
Development  
• Foundation and corporate fund raising, including networking, proposal writing, follow- 
 up, and reporting.  
• Individual fundraising  
• Recruitment of new members  
• Follow up on non-renewing members  
• Development of ownership-perception within the membership: Organizing social functions 
     (e.g., post-concert parties), including the Annual Meeting  
 
 Education and Outreach  
• Hosts outreach/education events with selected chamber groups presenting Chamber  
 Music Columbus' concerts  
• Collaborate with Program Committee to factor outreach into artist negotiations  
• Contacts and liaisons with other arts promoters to foster collaborative events  
• Identify and contact organizations to co-host activities, including colleges and  
 universities, public schools, and community groups 
 
Finance  
• Bookkeeping and financial reporting  
• Invoicing  
• Box office management  
• Long range financial planning  
• Cash management and investments  
 
Program  
• Locate the best music offerings  
• Select artists and programs  
• Plan and schedule the season  
• Collaborate with Education and Outreach Committee to plan outreach events 
• Negotiate and execute the contracts with the performers  
• Negotiate and execute the contracts with the venues  
• Conduct concert operations  
 
Promotion & Sales 
• Develop and distribute printed marketing materials, season brochures, newsletters, 
 bookmarks, etc.  
• Coordinate media coverage including the preparation and distribution of News Releases  
• Prepare and place paid and unpaid concert advertisements  
• Prepare (in cooperation with the Program Committee) and produce the program notes and 
 booklets for each concert.  
• Solicit advertisements for the program booklets  
• Develop and maintain the Chamber Music Columbus web page 
 Management of collaboration with CAPA on database development and use 
• Subscription and ticket sales management 
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Administrative Annual Report 
 
Since the beginning of FY 2020: 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 

 
 

FACEBOOK: 
17.7% increase in page likes 
20, 293 total impressions on 70 posts 
Average of 290 impressions per post  
 
 

We have sent 22 emails to our 1,227 email subscribers 
Average open rate of 34%,  
-14% higher than the industry average of 20%  
62 new email subscribers 
 

Restructuring and organization of constituent management 
system 
New focus on audience segmentation 

Regular meetings between committees, individuals, and the full 
board for greater collaboration as well as creation and sharing of 
new ideas 
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DEVELOPMENT COMMITTEE 
  

Committee Members:  
 
Charles Warner, Chair  
Carol Collier  
Cheryl Dring 
Taylor Hallowell 
Steve Helmick 
Justin Johnston 
 
Volunteers: Matthew Schott (grants), Carolyn Leick and Lillian Webb 
 
Objectives for 2019-2020  
 
The Development Committee has the responsibility to raise funds that fill the gap between the 
income earned from tickets and the total expense of presenting our concert series and our 
education and outreach programs.  In general, we rely on four sources for these funds:  
 

• donations from individual supporters;  
• grants from foundations, which require annual applications and/or database updates;  
• corporate gifts, which we must generally actively seek;  
• special events created specifically as fundraisers.  

 
Accomplishments for 2019-2020  
 
The availability of grant monies from public sources has recovered from the precipitous drop 
starting in 2009.  We received funding from the Greater Columbus Arts Council, the Ohio Arts 
Council, and The Columbus Foundation, and we have submitted applications to these three 
organizations again this year.  Corporate funding has been very difficult to come by during the 
last several years, although the Committee continues to work on building these relationships. Our 
individual donors continue to demonstrate their steadfast support.  
 
Five seasons ago we engaged a consultant, funded by a special grant from the Greater Columbus 
Arts Council, to assist us in various aspects of fundraising.  This included the preparation of 
“case” documents, a refining of our mission and vision statements, a training retreat for board 
members and the identification of potential corporate donors.   
 
One of the most labor-intensive functions of the Committee is preparing and submitting 
proposals to our three principal sources of funding – the Columbus Foundation, the Greater 
Columbus Arts Council and the Ohio Arts Council.  The awards from these organizations are 
subject to changes in agency priorities as well as changes in the funds available to them.  Each of 
these organizations has its own format for submission and its own set of challenging questions.  
In addition to current financial information and program descriptions, they require assessments 
of community impact, descriptions of education and outreach activities, audience demographics, 
and a variety of evidence to support the application.  Fortunately, they subscribe to on-line data-
base services that store much of the financial data and standard program information from year 
to year.  In addition, each requires a follow-up report on the year’s activities.  These add up to 
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many volunteer hours each year and the documents must be completed and submitted according 
to each funder’s strict time table.  This year Matthew Schott (with assistance from Justin 
Johnson) deserves the credit for preparing the grant applications.  Grant revenues for the year 
totaled $58,389.39.   
 
In early March (just before the COVID-19 shutdown) we held a fundraiser at the Porter Wright 
firm which featured the Midwest premier of the film Forte about three women making their way 
in the classical music world and raised over $4,000.00.  The event was organized in partnership 
with the Promotion Committee and included a live auction of items contributed by current and 
former board members.  We are grateful to all who supported this event either by their 
attendance or by contribution. 
 
Program advertising again paid for our programs this year.  
 
President Kathy Jones sent letters to members and friends around Thanksgiving to solicit end-of-
year donations.  Individual contributions for the year are expected to total over $25,000.00.  
 
Carolyn Leick and Lillian Webb organized another successful series of after-concert parties. All 
of the receptions were attended by the performing artists who appreciate the variety of food we 
offer and enthusiastically engage with us.  Attendees are asked to bring heavy hors d'oeuvres, 
salads, sweets, and wine or beverages.  We continue to have the good fortune to use the party 
rooms at Waterford Tower and Goodale Landing.  We applaud the following individuals who 
graciously said yes to hosting:  Barbara Muller and Darlene and Doug Jones; Kathy and Fred 
Jones; Karen Peeler and Deniray Mueller; Ed King and Theresa Houston; Rosemary Pomeroy 
and Carole Wilhelm; and Harold Moellering and Barry Liss. 
 
Respectfully submitted by Charlie Warner 
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EDUCATION & OUTREACH COMMITTEE ANNUAL REPORT 

 
Committee: 
Deborah Price, Chair  
David Hedgecoth  
Justin Johnstone (program committee liaison)  
Cora Kuvyenhoven  
Kathy Jones, board president 
 

2019 - 2020 Education & Outreach Events and Activities 
 

Wu Han, David Finckel, Philip Setzer – preconcert performed at Southern by CMC ensemble, 
October 19, 2019, preconcert talk hosted by Jennifer Hambrick 
  
Modigliani String Quartet – preconcert performed by CMC student ensemble, November 16, 
2019 
 
American Brass Quintet – 90 Minute Masterclasses at Ohio State University for individual 
brass studios organized by board member and OSU faculty member, David Hedgecoth and 
supported by the five OSU brass faculty.  Students were invited from other universities.  
Katherine Borst Jones presided over a post-concert Q & A that was well attended. January 25, 
2020. 
 
Calidore String Quartet – Masterclasses at CMC, Short Teaser Performance for 90+ students 
and faculty, concluding with a side-by-side reading “party” of Beethoven Op. 18 No 4 string 
quartet with CMC participants, February 28, preconcert by CMC Student ensembles performed 
preconcert and a post-concert interview was presented by WOSU Jennifer Hambrick, February 
29, 2020.  
 
Calidore String Quartet – Masterclasses at CMC, Short Teaser Performance for 90+ students 
and faculty, concluding with a side-by-side reading “party” of Beethoven Op. 18 No 4, string 
quartet with CMC participants, February 28, preconcert by CMC Student ensembles performed 
preconcert and a post-concert interview was presented by WOSU Jennifer Hambrick, February 
29, 2020.  
 
Events that were cancelled due to pandemic: 
  
Brentano String Quartet w/Dawn Upshaw – Scheduled chamber masterclasses at CMC with 
Brentano and vocal masterclass at The Ohio State University with Dawn Upshaw, preconcert 
scheduled performance by student ensemble April 18, 2020 – These events are being rescheduled 
for 2021 
  
Cavani String Quartet – Performance and masterclasses presented annually through 
collaboration with CMCols and CMC May 15-16, 2020 – These events are being rescheduled for 
2021 
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Summary of Activities 
I. Masterclasses were presented through a collaboration of CMColumbus, the Chamber Music 
Connection (CMC), and The Ohio State University (OSU). Ensembles, solo students, and local 
music educators from CMC and OSU benefitted from the opportunity to work with esteemed 
touring artists on the CMCols season roster. Students from other universities and colleges were 
invited to outreach events. 
  
II. Pre-concert Performances by Student Ensembles 
Performances by CMC and/or OSU School of Music ensembles were presented for audience 
members prior to each concert. Student ensembles continued to entertain our audiences 
performing as the warm-up “band” on the stage of the Southern. Student members of the 
performing ensembles ranged from 11 years of age to 18.   
 
III. CMColumbus CMC Scholarships 
The CMColumbus board voted several years ago to provide scholarship to students in need to be 
able to study chamber music at CMC. Scholarships were given to six CMC students over the fall 
and winter semesters totaling $1,200.  In addition, CMColumbus provides yearly financial 
residency support for the presentation of the Cavani String Quartet during the Annual Spring 
Festival founded in 1993. This event is held annually during May which is also Chamber Music 
Month. 
 
IV. Chamber Music Columbus Tickets for University and CMC Students 
Free tickets were offered to music students from The Ohio State University, Capital University, 
Otterbein University, Denison University, Ohio Wesleyan University as well as to CMC. 
Discounted student and family tickets were made available at the door and are offered by 
CMColumbus.  
  
Chamber Music Columbus 2020 - 2021 Proposed Events and collaborations 
Imani Winds – Feb 20, 4:00pm and outreach w/Ohio State and Cols Public Schools 
Brentano/UpShaw – Masterclasses by Brentano at CMC and with Upshaw at OSU 
Anthony McGill to perform Sunday, January 28th, 4:00 or February 6th – masterclasses at Ohio 
State organized by clarinet professor, Dr. Caroline Hartig. If Anna Polonsky is with him, she 
may be asked to do a master class. 
Ying Quartet with PUSH Physical Theater | March 20th at 7pm 
Outreach events will be coordinated with CMC and Hilliard HS, Patrick Barrett, director of the 
orchestra.  
Brentano String Quartet with Dawn Upshaw | April 24th at 8pm 
Cavani String Quartet – Performance and masterclasses presented annually through 
collaboration with CMCols and CMC– May 2021 
  
We hope to reinstate a mandate that was motioned and approved by the board [2006] to include 
outreach service – masterclass, residency, and/or other as well as attendance to after-parties - in 
every contract. 
  
Respectfully submitted by Deborah Price, chair 
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FINANCE COMMITTEE 
  

Committee Members: Steve Helmick (Chair)   
 
Objectives for 2019-2020  
The Finance Committee has four primary objectives: (1) to maintain accounting records and 
controls over the finances of CM Columbus; (2) to prepare and distribute financial and operating 
reports to the Board of Trustees on a regular basis; (3)  to prepare an annual budget for the next 
fiscal year for Board approval and to provide periodic forecasts of financial results for the 
current fiscal year; and (4) to maintain historical financial and operating records to support 
financial planning.  
 
Activities during 2019-2020 

1. Prepared and presented a budget proposal for the 2020-2021 fiscal year as well as the 
concert season based off of insight from the other Board Committees during previous 
meetings. The budget was approved unanimously by the Board. 

2. Prepared and reported updated financial, budgetary, and operating information during 
monthly Board Trustee meetings. This includes reviewing with Trustees alternative 
promotion, outreach, and operational practices to ensure the Board stays under the 
previously mentioned budget. 

3. Engaged with an external auditor and provided various financial schedules and reports to 
complete approved analyses in support of the auditor’s review. The audit for the previous 
fiscal year was deemed acceptable with no areas of concern.  

4. Managed all funds for Chamber Music Columbus operations and maintained records and 
distributed to Trustees for review as well as oversaw the investment of available funds for 
future use. 

5. Coordinated with Sales Committee and Administrator to process subscriptions and 
contributions to provide acknowledgments to members and subscribers. 

6. Worked closely with the Marketing and Promotions committee in order to find new and 
cost-effective methods for audience outreach for increased program attendance year-
over-year, making adjustments throughout the year if needed. 

7. Complied with any and all tax requirements, including necessary filings (Form 990) as 
required by the Internal Revenue Service. 

8. Assisted grant writer on completing grant proposals for next year, providing in depth 
activity statements, profit and loss reports, and budgeting totals to ensure successful 
applications for the next season. 

9. Reviewed objectives of the Current Long-Range Plan as a guide to action.  

 
Report submitted by: Steve Helmick 
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PROGRAM COMMITTEE 
 

Committee Members:  
Justin Johnston, Chair  
Ed King, immediate past chair  
Katherine Borst Jones  
Cora Kuyvenhoven 
Bailey Sorton  
Rosemary Pomeroy (piano management)  
Jay Weitz (program notes)  

Objective and Tasks of the Program Committee  

The Program Committee is responsible for contracting with artists, 
scheduling concerts and, in general, for what our audience hears and 
sees. The committee seeks to offer a balance of works by old masters 
and music of our day performed by individuals and groups ranging 
from well-established artists to emerging talents.  

Summary of the 2019-2020 Season  

This season promoted six concerts in the main season. The last two were cancelled due to 
the COVID 19 shutdown and have been rescheduled for 2021. 
The following concerts were presented:  

• Finckel-Han-Setzer Trio | October 19th at 4pm 
Modigliani Quartet | November 16th at 8pm 
American Brass Quintet | January 25th at 4pm 
Calidore String Quartet | February 29th at 4pm 
Anthony McGill | March 28th at 4pm POSTPONED 
Brentano String Quartet with Dawn Upshaw | April 18th at 8pm POSTPONED 

• Season 2020-21 will feature: 
• Rebroadcasts of past concerts will be featured in a weekly series on 

WOSU in the late summer, early fall. 
• Four concert Series: 

Anthony McGill | January 28th at 4pm or February 6 

Imani Winds | February 20th at 4pm 

Ying Quartet with PUSH Physical Theater | March 20th at 7pm 

Brentano String Quartet with Dawn Upshaw | April 24th at 7pm 
• The regular season usually comprises six regular concerts at the Southern 

Theatre, plus a special concert co-sponsored with the Chamber Music 
Connection/Cavani String Quartet. 
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•  
Promotion Committee 

 Annual Report – 2019-2020                       Submitted by Carol Collier  	  
 
Promotion Committee 
 
 Carol Collier, Chair 
 Alexa Demyan, Administrative Coordinator 
 Cheryl Dring 
 Steve Helmick 
 Mark Krausz 
 Cora Kuyvenhoven 
 Rosemary Ebner Pomeroy 
 Jay Weitz (program notes) 
  
The 2019-2020 season was a year of change. The Promotion Committee was in transition from 
Carol Collier’s leadership to Mark Krausz in 2020-2021 with the aid of our newly hired 
Administrative Coordinator, Alexa Demyan. This change was accomplished by the sharing of 
files and duties. The Covid-19 Pandemic and the subsequent stay at home order allowed us to 
promote only four of the six planned concerts and one fundraiser.  We also planned for a 
transition from print promotion to online promotion after a year of one print ad in the Dispatch’s 
Sunday Arts section rather than the Thursday and Sunday ads in the past. 
 
PROMOTIONAL MAILINGS 
We began the 2019-2020 season by sending out season brochures printed by Hopkins Printing.  
The brochures were printed in a new booklet format, different from the five-fold single sheet 
brochure of the past. In January, we sent out a post-card reminder of the four remaining concerts.  
It was printed by the Dispatch Media Group. 
 
PRINT PROMOTION  
We placed season ads in August/September editions of City Scene Media Groups City Scene, 
Healthy New Albany, and the Suburban and the 614 magazines. These ads did not have the 
desired effect of increasing attendance from the target zipcodes and no further advertising was 
purchased. 
 
We continued to have difficulties with our Columbus Dispatch print ads with incorrect 
placement in the general portion of the paper and online postings after the event. We advertised 
our entire season in the Dispatch Fall Arts Preview. Each concert was mentioned in the 
Dispatch’s Best Bets section of Thursday’s Weekender. 
 
We continued to trade program booklet ads with 13 similar musical organizations and GCAC.  
Porter Wright continued to pay for the back-cover ad for our three program booklets. This is our 
only paid advertisement and helps pay the printing costs of our program booklets.  The booklets 
were printed by PsPrint, an online printer. 
 
Preconcert promotional material was sent approximately 35 media outlets. The list of outlets was 
increased through the efforts of GCAC which provided an updated list of Ohio media outlets in 
late 2019. 
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INTERNET PROMOTION 
The Dispatch also offered digital impressions for each concert. We did not find this contractually 
required Dispatch service of use because of low click rates and mismatched ad dates and 
concerts. 
 
With Alexa Demyan’s help we continued to work to build up our FaceBook audience and added 
Instagram and Twitter to our social media presence. Our budget included a small amount for 
preconcert boosts of our posts. 
 
Alexa also promoted concerts through preconcert email newsletters using MailChimp. 
 
We also promoted our concerts through Ohio Event Finder, the online database of arts and 
cultural events in Ohio which sends information to ArtsInOhio.com, Columbus Monthly, 
Columbus Navigator, ColumbusMakesArt.com, DowntownColumbus.com, 
ExperienceColumbus.com, and Ohio Magazine. 
 
We also promoted concerts through Chamber Music America, an American non-profit 
organization that provides small ensemble professionals with access to a variety of professional 
development, networking, and funding resources. 
 
We promoted other Columbus area Chamber Groups through a section of our website, Chamber 
Connect. This was spearheaded by Mark Krausz. 
 
RADIO ADVERTISING 
Radio advertising was done by WOSU Classical 101 with 19 spot announcements in the two 
weeks prior to the concert.  The cost for advertising on WOSU was $5000.  The Calidore String 
Quartet was interviewed stage after its concert on by WOSU mid-morning host Jennifer 
Hambrick.   
WOSU promotes Chamber Music performances through six ticket giveaways per concert in 
WOSU’s FYI eNewsletter (42,000+ subscribers).   
 
WOSU records some Chamber Music Columbus performances for play back on Music in Mid-
Ohio.  On March 30, 2020, Christopher Purdy, the host, included performances by Anthony 
McGill and Anna Polonsky, our two artists unable to perform for our March 18 concert.   
  
GROUP DISCOUNTS 
CAPA, our ticketing agent, has reorganized its online ticket sales as CBUSArts and is a direct 
competitor of TicketMaster. Our tickets are no longer available through TicketMaster. We have 
the following group discounts with CBUSArts—teachers, CAMA members, Students, Senior 
Groups and FaceBook Friends. All discounts are accessed by codes through CBUSArts. 
 
WEBSITE  
All of our website design is done by Orbit Design who also designs our printed information.  
Through the work of Orbit Design all of our internet licenses and permissions reside at Go 
Daddy. 
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75TH ANNIVERSARY COMMITTEE 
Committee Members: 
Taylor Hallowell, chair 
Katherine Borst Jones 
Cora Kuyvenhoven 
Rosemary Pomeroy 
Jay Weitz 
 
Objectives for 2019-2020 
 
The 75th Anniversary Committee serves to identify opportunities in the 75th season to promote 
the organization’s history, celebrate the occasion in momentous ways, and bring more awareness 
to Chamber Music Columbus’ influence in the area.  
 
In our inaugural year, we:  
 

• Established 75th Anniversary Committee and its members.   
• Determined functions of the committee and intentions for the 75th season. 
• Identified steps to secure Chamber Music America grant for a commissioned piece.  

 
Accomplishments in 2019-2020: 
 
This committee was established in December of 2019. The committee took steps to identify how 
to demarcate Chamber Music Columbus’ 75th celebration. There are significant opportunities 
across all spectrums for the upcoming season – including (but not limited to) programming, 
marketing/promotions, fundraising, and ticket sales.  
 
The committee has established multiple channels for making the season distinct. Marketing 
opportunities include specific campaigns including the creation of a short video to be utilized on 
our social channels, in emails, and potentially at concerts. The programming for the season will 
be distinct to celebrate both the history and the future of Chamber Music Columbus. The 
anniversary will be capitalized upon from a fundraising perspective to bring financial support 
during the notable season. 
 
Most notably, the committee has started taking the appropriate steps to apply for the Chamber 
Music America Classical Commissioning Program. This grant is rewarded to a presenter or 
ensemble based in the United States to commission a new work by an American composer.  The 
program supports works composed in any musical style or instrumentation for a maximum of ten 
musicians. 
 
The Committee has worked to identify ten potential composers that would be a strong cultural fit 
for the organization, along with the desired instrumentation for a commissioned piece. 
Committee members are currently in the process of making contact with potential composers to 
narrow the field. The grant proposal is due in May of 2021. 
 
Report submitted by Taylor Hallowell, chair.  
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SALES	  COMMITTEE	  
ANNUAL	  REPORT	  2019-‐2020	  

	  
	  

Committee	  Members	  
Logan	  Kelly,	  Chair	  

	  
Challenges	  for	  2019-‐2020	  
	  
There	  were	  three	  unusual	  challenges	  in	  the	  2019-‐2020	  season	  that	  affected	  our	  overall	  sales,	  sales	  
reporting,	  and	  growth.	  
	  

1. The	  coronavirus	  pandemic,	  of	  course,	  affected	  every	  area	  of	  our	  lives,	  our	  organization	  
and	  our	  community.	  The	  cancellation	  of	  our	  final	  two	  concerts	  resulted	  in	  a	  total	  
estimated	  loss	  of	  $9,562.88	  in	  ticket	  sales	  revenue,	  including	  refunds,	  credits,	  and	  
unrealized	  sales.	  The	  organization	  refunded	  38	  previously	  purchased	  tickets	  for	  a	  total	  
of	  $1,392.64.	  An	  additional	  loss	  of	  $3,383.74	  will	  be	  transferred	  to	  the	  2020-‐2021	  
season	  in	  the	  form	  of	  account	  credits,	  assuming	  all	  credits	  are	  redeemed.	  A	  total	  of	  210	  
unused	  tickets	  were	  donated	  back	  to	  the	  organization,	  for	  a	  total	  of	  $9,016.82.	  We	  are	  
fortunate	  that	  some	  of	  the	  losses	  in	  ticket	  revenue	  may	  be	  offset	  by	  a	  reduction	  in	  costs	  
related	  to	  cancelled	  performances.	  
	  

2. Our	  longtime	  CAPA	  Shared	  Services	  Specialist,	  Stewart	  Bender,	  left	  the	  organization	  in	  
October	  2020.	  There	  was	  a	  period	  of	  significant	  staffing	  transitions	  before	  we	  were	  
assigned	  our	  current	  Shared	  Services	  Specialist,	  Allison	  Walker,	  in	  late	  January	  2020.	  
Since	  January,	  Allison	  has	  revised	  our	  regular	  sales	  reports	  and	  managed	  the	  ticket	  
refunds,	  credits	  and	  donations	  for	  the	  performance	  cancellations	  in	  March	  and	  April.	  
We	  are	  looking	  forward	  to	  working	  with	  her	  as	  we	  move	  forward!	  

	  
3. CAPA	  launched	  the	  CBUSArts	  Ticket	  Center	  in	  December	  2019,	  which	  also	  included	  a	  

transition	  from	  Ticketmaster	  to	  Tessitura	  CRM	  software.	  The	  transfer	  and	  organization	  
of	  patron	  and	  sales	  data	  is	  ongoing.	  	  

	  
	  
2019-‐2020	  Sales	  Overview	  
	  
Some	  representations	  and	  comparisons	  of	  overall	  subscription	  and	  single	  ticket	  sales	  this	  season	  
are	  included	  at	  the	  end	  of	  this	  report.	  Overall,	  subscriptions	  continue	  to	  decline,	  and	  single	  ticket	  
sales	  vary	  based	  on	  the	  artist,	  concert	  date,	  and	  time	  of	  year.	  Average	  ticket	  distribution	  for	  
performances	  is	  just	  over	  300,	  which	  is	  approximately	  30%	  of	  total	  available	  seats	  in	  the	  venue.	  
	  
We	  looked	  a	  little	  more	  closely	  at	  sales	  completed	  during	  the	  week	  of	  the	  performance.	  While	  data	  
is	  not	  available	  for	  all	  2019-‐2020	  performances,	  we	  have	  seen	  that	  40%-‐50%	  of	  single	  ticket	  sales	  
occur	  during	  the	  week	  leading	  up	  to	  the	  performance.	  Those	  week	  of	  sales	  account	  for	  
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approximately	  25%-‐30%	  of	  total	  ticket	  sales.	  We	  will	  continue	  to	  collect	  and	  examine	  data	  for	  
week	  of	  sales	  and	  walk	  up	  sales	  in	  the	  future.	  	  
	  
Chamber	  Music	  Columbus	  offered	  several	  promotional	  discounts	  throughout	  the	  2019-‐2020	  
season.	  We	  don’t	  have	  reliable	  information	  on	  the	  number	  of	  redemptions	  for	  individual	  
promotions	  at	  this	  time,	  but	  that	  is	  another	  area	  we	  will	  be	  looking	  at	  more	  closely	  in	  the	  next	  few	  
seasons.	  
	  
Promotional	  Discounts	  included:	  	  

• Students:	  $5	  
• Educators:	  $10	  
• Columbus	  Arts	  Marketing	  Association	  and	  Certified	  Tourism	  Ambassadors:	  $25	  
• Senior	  Groups,	  10	  or	  more:	  50%	  total	  purchase	  
• Facebook	  Offers	  (by	  concert):	  25%	  discount	  individual	  tickets,	  limit	  4.	  

	  
Ticket	  Fees	  
	  
Several	  new	  or	  updated	  fees	  went	  into	  effect	  during	  the	  2019-‐2020	  Season,	  including	  the	  new	  
Columbus	  Arts	  and	  Culture	  Fee	  and	  updated	  service	  fees	  related	  to	  the	  transition	  from	  
Ticketmaster	  to	  CBUSArts.	  Below	  is	  a	  summary	  of	  all	  current	  fees	  that	  may	  apply	  to	  ticket	  
purchases.	  	  
	  

• Columbus	  Arts	  and	  Culture	  Fee:	  5%;	  Applies	  to	  all	  subscription	  and	  single	  ticket	  purchased.	  
Paid	  by	  customer.	  

• Subscription	  Processing	  Fee:	  $5;	  Applies	  to	  all	  subscription	  orders.	  Paid	  by	  customer.	  
• CBUSArts	  Service	  Fee:	  17%;	  Applies	  to	  all	  single	  ticket	  purchases	  made	  through	  

CBUSArts.com.	  Single	  Ticket	  purchases	  made	  by	  phone	  are	  subject	  to	  a	  fee	  of	  $2	  per	  ticket	  
for	  tickets	  $25	  or	  less,	  or	  $4	  per	  ticket	  for	  tickets	  over	  $25.	  Paid	  by	  customer.	  

• Ticket	  Mailing	  Fee:	  $2;	  Applies	  to	  single	  ticket	  purchases	  that	  are	  mailed.	  Does	  not	  apply	  to	  
in	  person	  purchases	  or	  will	  call	  pickup.	  Paid	  by	  customer.	  

• Facility	  Fee:	  $3.50	  per	  ticket;	  Applies	  to	  all	  subscription	  and	  single	  tickets	  purchased.	  Does	  
not	  apply	  to	  complimentary	  tickets.	  Paid	  by	  Chamber	  Music	  Columbus.	  

• Credit	  Card	  Processing	  Fees:	  3%;	  Applies	  to	  all	  purchases	  and	  donations	  made	  with	  a	  credit	  
card.	  Paid	  by	  Chamber	  Music	  Columbus.	  
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